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Logo

The Basics

The QuickLink logo has been crafted G Q u i C kLi n k

to embody our core values and
mission.

Our logo encapsulates our
commitment to creating innovative,
high-quality solutions.

The QuickLink logo is broken into two _

parts; the circle symbol, that Q = kL k
QuickLink has become known for, and u I C I n

the wordmark.

The font that makes up the wordmark
within the logo is Helvetica Neue, a
typeface closely associated with Trust,
Passion, Honesty and Creativity.
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Logo

The Basics

When the primary logo cannot be
used, it is recommended that the
stacked logo or simplified icon logo is
used.
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Logo

Clear Space and
Minimum Size

When using the QuickLink logo with
other graphic elements, make sure
that there is sufficient clear space
around the logo. Clear space
surrounding the logo ensures that the
clarity and visual impact is not
obstructed.

In addition, to maintain the logo
visibility, please ensure that the logo is
not displayed any smaller than

170 x 35 pixels.
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Logo

Variations

There are a number of variations of the QuickLink logo depending on the background that the logo is
being placed on.

Please refer to the logos below and where they should generally be used:

Sub-mark logo Logo (Dark) Logo (Light) Logo (Monochrome)

(.P @QuickLink OQuickLink GQuickLink

Used as an icon Primary logo to Primary logo to Primary logo to be
and simplified be used on light be used on dark used on blue or
logo backgrounds backgrounds gradient

background

C» 4



Logo

Misuse

@ QuiekLink

Q Don't apply outlines

Anibioiv0D

Q Don't change
orientation

C?QuickLink

Q Don't add patterns

(!

@ QuickLink

Q Don't skew

6 Don't place within a
shape

QuickLink &

Q Don't re-arrange

c Qu'\c“"-‘“\‘

Q Don't rotate

Q Don't add drop
shadows
@ QuickLink

Q Don't stack or multiply

(QauickLink
Q Don't stretch

C? QuickLink
Q Don't add special
effects

C*aquick

Video Over IP Solutions

Q Don't use old naming
or logos



Branding

Colors

Brand colors are an important part of
QuickLink’s visual identity and have
been carefully selected to align with
our core values.

QuickLink’s primary color is
QuickLink Blue and is the main color
in our brand palette.

The HEX and RGB can be used for
on-screen and digital use, while
CMYK is used for print.

Please use these brand colors when
displaying information about the
QuickLink brand to allow for
consistence across content types.
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Black

HEX: #000000
RGB: 000
CMYK: 91 79 62 97

QuickLink Dark Grey

HEX: #1d1d1d
RGB: 29 29 29
CMYK: 75 66 60 81

QuickLink Light Grey

HEX: #ebebeb
RGB: 235 235 235
CMYK: 9770

White

HEX: #ffffff
RGB: 255 255 255
CMYK: 0000



Branding

Gradients

To add depth, the QuickLink Blue gra-
dient can be used.

The QuickLink Color Gradient can
also be used in selected supporting
assets. This gradient is the merge of
QuickLink Blue with the old QuickLink
green.

Quicklink Blue Gradient

HEX: #3fa7e0 > #30759b

HEX: HEX:
#3fa7e0 #30759b

CMYK: CMYK:
691800 8347243

Quicklink Color Gradient

HEX: #3fa7e0 > #9dac37

HEX: HEX:
#3fa7e0 #9dac37
CMYK: CMYK:
691800 4419100 1



Branding

Typography

QuickLink’s primary font is the ‘Segoe
Ul font family. This font family should
be used for titles and body text.

It is required that all headings should
be in Bold and evidently larger font
size than the rest of text.

Body text should be consistent and
appropriate weighting in accordance
with headings and subheadings.

Generally, all text should be displayed
in either White (#{fffff) or Dark Grey
(#1d1d1d).

Segoe Ul
Bold
Semibold
Regular
Semilight
Light




Branding
Alternative
Typography

Where Quicklink’s primary font can't
be used, QuickLink’s secondary font
should be used, this is the ‘Open
Sans' font family.

The other guidelines defined in the
Primary Typography apply when
using the Alternative Typography.

Open Sans

Bold
Semibold
Regular
Semilight
Light



Branding

Product Logos Studio

Each of the QuickLink solutions has a
defined product logo that has been
carefully designed for use across

marketing assets. Stu d i o

When using these logos on assets,
please respect basic guidelines,
including clear space, minimum size

;?Sviacﬁgis/, misuse as detailed Stu d i o
Studio
Studio



Branding

Social Media

To maintain consistency and professionalism across QuickLink’s communication, we should maintain
a Social Media policy for those representing QuickLink, including employees, partners/vendors and
anyone else promoting QuickLink.

Social Media/Brand accounts Hashtags

LinkedIn: @quicklink-Itd #QuickLink

X (previously Twitter): @QuicklinkLtd #RemoteProduction

Facebook: @QuicklinkLtd #REMI

YouTube: @QuicklinkLtd #VideoProduction

Vimeo: @quicklink #RemoteGuests
#RemoteCommentary
#Broadcast
#Media
#LiveProduction
#StudioPro
#StudioRemote
#StudioManager
#StudioCall
#StudioBox
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https://www.linkedin.com/company/quicklink-ltd
https://x.com/quicklinkltd
https://www.facebook.com/quicklinkltd
https://www.youtube.com/user/QuicklinkLtd
https://vimeo.com/quicklink

Brand Guidelines

Need help?

If you have any questions, please contact us at:
marketing@quicklink.tv

G QUleL"‘]k quicklink.tv



